Imagine a people

leading the
world in a fight
for their freedom and
inspiring millions
to act when their
governments
would not.
Imagine ordinary
citizens from around
the globe committing
themselves to a
decades-long fight
to end a crime
against humanity-and winning.
Think it could never
happen? It did.

Join the Have You Heard
From Johannesburg Campaign
as we take these inspiring stories around the world:
• Draw attention to the role of the sports in
social change with a Fair Play event leading up to
the World Cup.
• Teach people why it matters what we buy,
sell and invest in and how markets can be a force
for change with a screening of The Bottom Line.
• Use Hell of a Job to spark a conversation in your
congregation about the role of faith in social justice.
• Bring together young people to watch From
Selma to Soweto or The New Generation in
celebration of Global Youth Service Day (4/23-25),
World Diversity Day (5/21) or Mandela Day (7/18).

To order DVDs of the series,
please contact
info@clarityfilms.org or visit
www.clarityfilms.org.

Have You Heard from

Johannesburg
A global
engagement
campaign
about
citizens’nts
moveme n
for huma
rights

Events will give audiences opportunities to explore connections to their own lives and
communities and to get involved in the major human rights challenges of our time.

Project Team Contact Us to Join the Campaign Today

Based on a
groundbrea
king
new
documentary
series
by acclaime
d
filmmaker

C o n n ie F ie l d

Active Voice uses film, television and digital media to tell the human
stories that spark social change. Our team of strategic communications
specialists is developing discussion guides, planning toolkits, resource
materials and web-based tools to support the use of the Have You
Heard series in a variety of settings. We’re helping Campaign partners
develop focused, strategic, engaging events, consulting with them
on framing, objectives, panelists, discussion topics, target audiences
and more. For more information about how you can get involved
with the Have You Heard From Johannesburg Campaign, contact
Ana Weibgen ana@activevoice.net, or visit www.activevoice.net/
haveyouheard.html.
Clarity Films, headed by Have You Heard Producer/Director
Connie Field (Freedom On My Mind; The Life and Times of Rosie
the Riveter), has over 25 years of experience producing social issue
documentaries and distributing them to TV venues, theaters, and
educational institutions, both in the U.S. and internationally. For
more information about the Have You Heard From Johannesburg
series and to sign up for email updates about its 2010 release,
visit www.clarityfilms.org.

Steps International

Steps International is a global association of TV broadcasters and
documentary film professionals whose projects start worldwide
conversations. Projects include Why Democracy? and Steps for
the Future, media-advocacy campaigns that use collections
of films to promote debate and discussion in Southern Africa,
Europe, North America and beyond. For more information about
the 2010 global broadcasts of the Have You Heard series,
please contact Don Edkins at don@steps.co.za.
Special thanks to the Ford Foundation for its generous support of
the Have You Heard From Johannesburg series and Campaign.

Additional major funding for the series was provided by the National Endowment for the Humanities,
the John D. and Catherine T. MacArthur Foundation, and the National Endowment for the Arts.
© Copyright 2010 Active Voice. All rights reserved.
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Get Involved

The Documentary Series

The Campaign

Have You Heard From Johannesburg is a powerful seven-part
documentary series by acclaimed filmmaker Connie Field that shines
light on the global citizens’ movement that took on South Africa’s
apartheid regime. It reveals how everyday people helped challenge –
and end – one of the greatest injustices the world has ever known.

As the world celebrates the twentieth anniversary of
Nelson Mandela’s release and turns its attention to
South Africa for the World Cup, the Have You Heard
From Johannesburg Campaign will shine a light
on the achievements of the global anti-apartheid
movement and inspire audiences to think about what
they can do to change the world today. Broadcasts of
the series, an interactive web platform, sneak preview
events and public screenings in 2010 will bring these
untold stories to communities around the globe.

Have You Heard begins with the story of freedom fighters in South Africa
who are systemically killed, jailed or exiled for resisting their political
oppression. Embattled South Africans call on the global community
to take action, laying the groundwork for a decades-long international
campaign. People around the world take up the anti-apartheid cause,
challenging their governments, powerful corporations and other
institutions to face up to the immorality of their collaboration with
apartheid. Have You Heard follows three generations of the struggle
inside South Africa and battles waged in sports arenas and cathedrals,
in embassies and corporate boardrooms, at rock concerts and in
gas stations around the globe. Pulling together the many threads of
international anti-apartheid action for the first time in any medium,
Have You Heard From Johannesburg is an inspiring example for citizens
and movements around the world.

Active Voice, a U.S.-based media
strategy company, is working with
leaders in human rights, civil rights,
civic engagement, faith institutions,
youth groups and sports organizations
to make the most of this global
communications event.

Contact Active Voice at
ana@activevoice.net to
join the Campaign today.

Why Now?
Apartheid is long over, but the struggle to achieve justice for
all of the world’s people continues. The Have You Heard From
Johannesburg Campaign will take viewers inside one of the largest
and most successful human rights campaigns in history and invite
audiences to think about the questions it raised, including:
• How can social movements grow over generations?
• What does it take to make governments, businesses and other
major institutions move?
• What are the responsibilities of global citizenship?
• What unique role can each of us play in social change?
So whether you’re a business interested in socially responsible
practices, a veteran organizer or a student getting interested in
social justice for the first time, this story is yours.

The Stories
Road to Resi s t an ce
As the U.N. adopts the Declaration of
Human Rights, South Africa heads in
the opposite direction and implements
apartheid. A mass movement is born,
then crushed, and Nelson Mandela is
jailed for life.

H el l of a Job
The future of the movement is on the
shoulders of Oliver Tambo, who escapes
into exile and begins a 30-year journey
to engage the world in the struggle to
bring democracy to South Africa.

T he N e w G e n eratio n

Fro m S el ma to S o weto

F r ee At L ast

Youth in South Africa and around the
world are next to join the growing
movement against apartheid, and the
brutal suppression of a youth uprising
in Soweto galvanizes public support for
sanctions against South Africa.

African Americans alter U.S. foreign policy
for the first time in history, successfully
pressuring the U.S. to impose sanctions
and politically isolate Pretoria.

Fai r P lay

International grassroots campaigns against
Polaroid, Shell, Barclay’s, General Motors
and others doing business in South Africa
economically isolate the apartheid regime
and become the first successful effort
to use economic pressure to help bring
down a government.

An uprising in South Africa becomes
the final blow in the cumulative
world effort to topple apartheid.
Nelson Mandela becomes a
household name as the
campaign to free him ignites a
worldwide crusade.

Athletes and activists around the world hit
white South Africa where it hurts: on the
playing field. The sports boycott pushes
apartheid South Africa out of international
sporting competitions, isolating it in an
area of passionate importance.

T h e B o tto m Lin e

